Dairy’s Bottom Line

Finding a career that you are
passionate about is truly a gift.
Bruce Workman of Edelweiss
Creamery, Monticello, found his
passion at a young age. He start-
ed making cheese when he was
a junior in high school.

Following graduation,
Workman became a licensed
cheesemaker and continued his
employment at Northside Co-op
in Monticello, which he also
owned for a short time.

He tried his hand at other
careers in the industry, but soon
realized his calling was as a
cheesemaker.

Workman became a supervi-
sor at Roy’s Dairy in Monroe and
at Avonmore in Kent, Ill. Seven
years later, he was hired as plant
manager of Roth Kise USA.
While there, Workman earned
the title of Wisconsin Master
Cheesemaker.

At the 1994 Wisconsin State
Fair, Workman was honored
with the title of Wisconsin
Grand Master Cheese Maker for
Gruyere. Five years later, he
received his first Master
Cheesemaker certification in
Gruyere and Baby Swiss and in
years following certification in
Havarti, Butterkase and
Raclette.

This year he will earn certifi-
cation for Emmentaler, a tradi-
tional Wheel Swiss, and for his
specialty Swiss — a low-fat, low
sodium, lacy Swiss. Bringing
him to hold a total of seven
Master Cheesemaker titles by
next spring.

He has accomplished much
of this while taking on operation
of his own cheese plant.

“I had owned a factory
before and I decided I wanted to

Workman Finds Passion in Making Cheese

get back into it again,” he says,
and that he did.

In 2003, Workman made the
decision to purchase the origi-
nal cheese factory near where
he got his start in Monticello.

Before production could
begin extensive renovation was
needed. The tile walls and the

T

windows are the only parts left
of the original cheese factory.
Workman is responsible for
every aspect of cheese making
including overseeing produc-
tion, intake, packing and ship-
ping.

See Edelweiss, on Page 23
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Bruce Workman of Edelweiss Creamery in Monticello has been
a cheesemaker since he was a junior in high school. He made his
first vat of cheese at the Edelweiss Creamery on April 2, 2004.
In July of last year, Workman formed a partnership, Edelweiss
Graziers Cooperative, with three grazing dairy farmers and had
one more farmer recently join the cooperative. The Graziers
Cooperative produces three different types of cheese including

Gouda, Cheddar and Monterey Jack.
Photo by Kelsi Hendrickson
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from the board

Drink and Drive: Are You Practicing What You Preach?

It's June - the month desig-
nated to formally honor our
industry. As we celebrate our
industry, it’s an appropriate
time to dive into self-awareness
in regards to milk consumption.

It is truly frightening to read
about the major health risks
that our generation and those
to follow will have simply
because they didn’t drink milk.
Diet soda, fancy bottled waters,
flavored drinks — Americans
are consuming more and more
of these nutritionally empty
products. And it’s not just
urbanites who don’t under-
stand the value of dairy. Let’s be
honest, dairy farmers are also
guilty of consuming these prod-
ucts when they could and
should be enjoying the product
they produce.

We've all been to industry
events where attendees can
choose milk or a competing
beverage. It’s incredible to wit-
ness the number of people who
depend on milk for their liveli-
hood who choose the competi-
tors’ products. Imagine your
local Chevy salesperson driving
a Toyota. Or envision the John
Deere dealership owner pur-
chasing a Case IH tractor. Why
are these examples uncanny,
but it’s common for dairy pro-
ducers to reach for a Pepsi and
Coke?

This points to two con-
cerns: 1) How can we encour-
age others to drink our product
if we aren’t? 2) Are we consum-
ing enough dietary calcium and
also providing it for our fami-
lies? This is especially alarming
when you consider how hard
dairy producers push their bod-
ies daily. Are we caring for our
skeletal structure? Are we con-
suming what is good for our
heart and other muscles?

As dairy farmers, we know
the value of dairy. We've pooled
our dollars for years so we
could pay for the research and
educational information aimed
at the general public touting the
benefits of dairy consumption.

The USDA's Dietary
Guidelines for Americans was
updated in 2005. We've proba-
bly all seen the spiffy new food

“pyramid.” The new guidelines
call for two cups per day of
dairy products for children and
three cups per day for anyone
over the age of eight. For
adults, that recommendation is
up from the previous USDA
recommendation of 2.2 cups
per day.

Several years ago, USDA’s
Economic Research Service
released a study called Possible
Implications Sfor Us
Agriculture from Adoption of
Select Dietary Guidelines. The
study said that Americans
would need to increase their
consumption of dairy products
by 66 percent to meet the gov-
ernment’s 2005 dietary recom-
mendations. The same study
concluded that U.S. milk pro-
duction would have to grow by
nearly 100 billion pounds annu-
ally to meet those recommen-
dations.

Of course, we have known
all along about the nutritional
benefits of milk and dairy prod-
ucts such as calcium, potassi-
um, protein, phosphorus and
vitamins A and D. Our Dairy
Checkoff programs spend enor-
mous amounts of money to
fund programs designed to help
increase demand for and sales
of U.S. dairy products and
ingredients.

The 3-A-Day of Dairy pro-
gram has been very successful
in helping to sell more dairy by
communicating the health ben-
efits of enjoying three servings

of milk, cheese or yogurt as
part of a daily diet. Are we
walking the walk? Are we con-
suming milk? Are we modeling
good behavior? What do you
drink when you go out to eat,
attend a meeting or fill up the
grocery cart weekly?

Follow the proof

The National Dairy Council
is working to improve the
health of America’s children
through the Action for Healthy
Kids program. This school-
based program is committed to
improving the health and well-
being of children by introduc-
ing them to the benefits of exer-
cise and nutritious foods,
including dairy.

And the New Look of School
Milk program is making great
progress in increasing milk con-
sumption among kids. More
than 6,000 schools (represent-
ing nearly 3.5 million students)
now offer milk in plastic bot-
tles, as compared to zero
schools in 2000.

Increasing consumption
and building loyalty for dairy is
a top priority for everyone in
the dairy business, perhaps
most of all for producers.

PDPW has long believed
and taught that as dairy produc-
ers who work hard every day to
provide safe, wholesome and
nutritious milk, we are the most
credible spokespersons in com-

See Drink, on Page 23
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‘Face of the Future’

First Year For Waukesha Dairy Ambassador Program

Educating others about
the dairy industry is impor-
tant.

This year Olivia Koszarek
and Becca Schlehlein will
have an important role as
they will be serving as
Waukesha Dairy
Ambassadors. Through this
role, they will inform others
about the industry.

“We're trying to inform
people about how much of an
impact the dairy industry has
on Wisconsin and the whole
country,” Schlehlein says.

This is the first year for
the Waukesha Dairy
Ambassador Program. To be a
part of the program, partici-
pants serve a one-year term,
are at least 16-years-old and
have driver’s license.

Both Koszarek and
Schlehlein have gone through
media training to prepare for
their role as dairy ambassa-

dors. They also have coaches,
Shelly Mayer and Tom
Oberhaus.

“They’ll help get us set up
with things and help us prac-
tice what we're going to say,”
Koszarek says.

They plan on attending
numerous events beginning
this summer.

“We will be at the county
fair and the state fair, and
other functions that we can
go to,” Koszarek says.

They will also be contact-
ing newspapers and radio sta-
tions.

Both Koszarek and
Schlehlein have been
involved in 4-H for many
years and have shown Tom
and Joan Oberhaus’ dairy cat-
tle. This will be Koszarek’s
fourth year showing dairy cat-
tle and Schlehlein’s eighth
year.

Tom and Joan Oberhaus

operate Cozy Nook Farm,
located in Waukesha, where
they milk 67 cows and grow
crops on 250 acres. They cur-
rently have Brown Swiss,
Guernsey and Holstein cows,
but are transitioning to have
only Brown Swiss and
Guernseys. Each year they
also harvest 28 acres of
pumpKkins and 1,000
Christmas trees.

“We got connected with
Tom and Joan Oberhaus
through 4-H,” Schlehlein says.
“We signed up for dairy think-
ing it would be fun.”

Both girls help out the
Oberhauses on the farm in
addition to showing.

“I milk for them when
they need help,” Schlehlein
says. “Right now I'm clipping
some cows, so that they're
not as hot in the sun. When

See Future, on Page 8

Step Aside lodine...

Sometimes getting ahead means JEEV L RL:

Chlorine dioxide uddercare products from
ABS are proven to be more effective than
iodine in killing mastitis causing organisms.

1o enhance your milk quality program with superior

protection, call your ABS Representative or
1-800-ABS-STUD today.

ABS

Quality Milk System®

A Service of ABS Global, Inc.

- Because Quality Counts

©2006 ABS Global, Inc., 1525 River Road, DeForest, WI 53532 ¢ Phone: 800-227-7883 ¢ Fax: 608-846-6392 ¢« www.absglobal.com

Valiant

ENCORE

Express

PDPW is a fantastic
organization that
provides top-level

educational
opportunities
to producers
and industry.
We find value
as members
through these
opportunities
and also
networking
with other
producers.

~Kim Voigts, Voigtscrest
Holsteins, Platteville




Down to the wire

wires. But just because your electrical system works doesn’t mean

If you're like most farmers, the last thing on your mind is electrical

it’s working as it should. If your wiring hasn’t been professionally
updated in the last 20 years, you are at serious risk for electrical fires,
stray voltage and surge
damage.

Affordably upgrade
your wiring today with
Alliant Energy-WP&Ls

Farm Wiring program.

Update your farm wiring for
little-to-no upfront cost with Alliant
Energy’s Farm Wiring program.

It pays the first $1,000 of your farm wiring project plus
50 percent of the remaining cost, up to $10,000. That means for
$10,000 in upgrades, youd pay $4,500 (which could qualify for Alliant
Energy-WP&Ls three percent financing). For bigger projects, you
can finance up to $20,000*.

Safe, efficient farm wiring at little-to-no upfront cost — now that’s
a smart investment. To learn more, call 1-800-ALLIANT or visit
www.alliantenergy.com/farmwiring.

ALLIANT
ENERGY.

We're on for you.

*Farms or ag-related businesses are eligible if Alliant
Energy-WPA&L provides the electricity or natural gas on a
retail rate basis for the applicable technology.

www.alliantenergy.com/farmwiring
© 2006 Alliant Energy 112831 12/6 JS
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Heat Stress Can Be
A Link to Laminitis

Warm weather is here, so
it’s time to watch your cows
for signs of heat stress. That
means it’s also important to
more closely monitor the hoof
health of your herd.

Heat stress and laminitis —
an inflammation of a thin layer
in the hoof called the laminae
— sometimes go hand in hand.
Jan Shearer, a dairy Extension
veterinarian at the University
of Florida’s Gainesville cam-
pus, explains what happens.

When a cow is stressed by
heat or a combination of heat
and humidity, her coping
mechanisms kick in. Her main
way to get rid of excess heat is
to sweat and pant.

If the heat and humidity
rise high enough, and if that
cow hasn’t been able to cool
herself by sweating and panti-
ng, she turns it up a notch. She
begins breathing through her

MPB BUILDERS INC.

654 E. Oshkosh St.

Contact:

Visit our Website @
http://www.mpbbuilders.com

Ripon, WI 54971
1-800-782-9632

MPB Builders Inc.
are your total dairy
system contractors,
We will assist with
your design and
building needs.

mouth. When she does this,
she’s taking fewer breaths per
minute, but each one is deep-
er.

“The result is respiratory
alkalosis as a result of the
increased loss of carbon diox-
ide,” Shearer says. “The cow
compensates by increasing
urinary output of bicarbonate
(HCO3).”

At the same time, this heat-
stressed cow has decreased
the amount of salivary HCO3
that can be used to buffer the
acid in her rumen. That’s
because of all the saliva she
lost by drooling.

“The end result,” says
Shearer, “is rumen acidosis
because of reduced rumen
buffering and an overall reduc-
tion in total buffering capaci-

ty.”

See Laminitis, on Page 26
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M U E LLE R\'_\. Paul Mueller Company’s Sentry® III refrigeration control

system can help protect your milk batches. The Sentry III

s E NTRYK\ I I I monitors every function of your cooling and washing
cycles and milk temperature at any given time and alerts

l s ST AN D I N G you to potential problems to your system.
/ ‘

: . l Put your mind at ease and enjoy the
G UARD @ security the Sentry III will provide.

Call your local Mueller dealer listed below for details. LANCASTER

Fuller’s Milker Center

800-887-4634
DORCHESTER SPARTA

Bob’s Dairy Supply LUXEMBURG Presg(())g Z}tét?é 3quuip
715-654-6252 Kudick’s Kooling

JANESVILLE 920-845-5725 STEVENS POINT

Tri-County Dairy Supply MARATHON/LOYAL Brilowski’s Dairy Supply Co.

1-800-822-7662 or 1-800-501-9784 Dairy Services, Inc. 715-342-0205

JUNEAU 715-443-3132 or 800-221-3947 UNION CENTER

Central Ag. Supply, Inc. PLAIN Preston Sales & Service

920-386-2611 Ederer Dairy Equipment 608-462-8279

608-546-3713

NU E L L_E R | THE MILK COOLING SYSTEMS SPECIALISTS™

©2005 Paul Mueller Company 340-1
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Feeding & Ration Innovation Conference Sept. 12-13
Youth Leadership Derby Marshfield High School Nov. 3-4
Managers Academy Arizona Jan. 22-24
Annual Business Conference Alliant Center, Madison March 11-12

PrRoFESSIONAL DAIRY PRODUCERS OF WISCONSIN

Membership Form

Check One:
Name Producer Member - $75/year
: [] Voting member -- One membership per
Business Name dairy entity covers all managers, opera-
tors, spouses and employees. While each
Address dairy entity has one vote, every person
within that dairy (operator, spouse...) enjoys the member rate
City/State/Zip when attending events.
Associate Individual Member - $100/year
Phone Fax [J Non-voting member ~ Membership is open to any individual
Eeail interested in the dairy industry.
ma Corporate Member - $250/year
3 [2] Non-voting membership -- Open to any group, company or
# Cows Production level Broed organization interested in the dairy industry. With one mem-
bership, every employee within your organization receives the
County Cell # member rate when attending PDPW events.
Amount enclosed Date *** Please complete the back of the card
Send to: Professional Dairy Producers of WI PO Box 2, Fox Lake, WI 53933  Call: 1-800-947-7379  Fax: 920-928-6835 email: mail@pdpw.org

So that we link your business partners, employees and family members associated with your PDPW membership, please provide the following information:
*Employee/Partner’s Name _

Title: (i.e. spouse, herdperson, etc.)

Phone Fax

Email Cell #

*Employee/Partner’s Name

Title: (i.e. spouse, herdperson, etc.)

Phone Fax

Email Cell #

*Employee/Partner’s Name

Title: (i.e. spouse, herdperson, etc.)

Phone Fax

Email Cell #




PoLy DOME HAS THE HUT TO FIT voua NEEDS, FROM THE Mml DOME 70 THE MEGA HUT.

PoLy SQUARE

Independent tests show that Poly Square
and Big Foot Huts are 32 to 62 cooler in
the summer than other huts on the market.
Designed with the best ventilation system
available. And new opaque material keep
your calves cool in the summer.

* Slide chain & collar available

SuPER Hurt

PoLy DoOME

SuPer Duty BuLk BINs

* Available:

lSOOIl\a,lS ey nibL 45 65&1};‘185!011\

* Economically priced

PolyDome Calf Warmer
24" Wide 50" Long
& 45" Tall.
The lower section is
16" Deep overall.

DEALERS WANTED

The PolyDome Calf Warmer pro-
vides a comfortable environment
for newborn calves for the first
few hours after birth. The bot-
tom is ribbed and the front is
rounded for easy transportation.
The floor is raised and slotted
for easy circulation of the entire
unit. The top section is hinged
for calf entry. There is a vent
hole/peep hole on one end for
proper ventilation, so you can
look in on the calf without open-
ing the unit. The entire unit is
made of medium polyethylene
for long-lasting durability and
easy cleaning. The heater is 110
volt with 3 heat settings and 2
fan settings for maximum out-
put.

« ALL NEW MODEL
COOL COOL COOLEST!

The Largest and Coolest Super Hut on the market.
The only hut you can add on to, to grow with your needs.
+ A lot Stronger!! Weight 350 Ibs. Compare to

other super huts on the market.

polypome

* 60” h x 86" inside diamerer

* Bucket & Bortle Holder with 2-5
Qt. buckets

= Best vent system on the market

* Faster growing calves

e Warm, dry, healthy environment

PolyDome is the world leader in call nurseries and aqua farming tanks!
Warranty Has Never Been An Issue, Quality Is Our Main Priority, Standard Warranty On All PolyDome Products -

ConTAcT Us For Aqu

No Bull!!

ARMING TANKS
“* All New Mk MAasSTer™

Models Availablel!
FOR MIXING MILK

REPLACER FAST
* Mix from 5-120 gallons of milk
replacer in minutes
* Drain hose for easy dispensing
* Large filler opening
* Stainless steel propeller
* Tapered bottom for complete
draining

The New Portable Milk Masters come in

3 sizes ~ 70, 150 and 300 gallon. Other [
sizes can be made if your needs are larger. f
The trailer comes with straight ribbed
tires, so it rolls easily and can go through
muddy areas easily. The unit comes with | £
a three-way valve for mixing the milk.

* Requires no wood perimeter

* Helps prevent hoof rot & heel erosion
* Reduces lameness

* Splits hoof for better penetration

« 2 Sizes Available:
36x78x6 and 54x84x6

1-800-328-7659

Website: www.polydome.com
email: dan@polydome.com
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Educating Others

Becca Schlehlein and Olivia Koszarek have been influential
in developing a dairy ambassador program in Waukesha
County. They will be setting up interviews at numerous
events throughout the summer including the Waukesha
County Fair, state fair and they will also contact newspa-
pers and radio stations. Both girls also show Tom and Joan
Oberhaus’ dairy cattle and help them out on the farm.
Tom, along with Shelly Mayer, are helping coach the girls
throughout the dairy ambassador program. Pictured
above, left to right, are Joan and Tom Oberhaus,

Schlehlein and Koszarek.
Photo by Kelsi Hendrickson

No-hassle SOLUTIONS for your
agricultural lending needs

Our ag lenders have 100-plus years of combined
agricultural experience, which means we understand
your unique needs and can

design lending solutions

that work for you. We

offer:

Loans and
Lines of Credit
FSA Loans
SBA Loans
WHEDA Loans
Crop Insurance

See for yourself why we are
known statewide in the agricultural industry!

PHONE: 1-888-686-9998
Online: www.investorscommunitybank.com
Email: aglending@investorscommunitybank.com

Q% INVESTORS

COMMUNITY BANK

- Future

Continued from Page 3
we're out here we do little
jobs that need to be done.”

The girls help on the farm
throughout the year as a
tradeoff for showing their
cattle. They help pick pump-
kins during the fall and also
help sell trees during the
Christmas tree season.

They have gained a lot of
experience working on the
farm and showing over the
years.

“We've gotten to the point
where we pick out our own
animals to show now,”
Schlehlein says. “They’ll sug-
gest ones that they would
like to be shown that year.”

There are also about ten
other kids from their 4-H club
that show Oberhauses’ cattle
as well.

“We have weekly meet-
ings when all of the 4-H kids
come out to the farm,”
Schlehlein says. “We help
them as much as we can with
breaking their animals. When
fair time comes around, I
help clip a lot of the animals
for the younger kids that
have only been showing for a
year or two.”

Both girls are very pas-
sionate about the dairy indus-
try and have grown a passion
for showing dairy cattle,
especially Brown Swiss.

“I love going to the
shows,” Schlehlein says. “You
meet so many people and I
like working with the cows —
shows are my favorite.”

Koszarek adds, “I just like
being out here. I like working
with the cows - it’s fun,
something different.”

Koszarek and Schlehlein
are both in FFA through
Slinger  High  School.
Currently, their high school
doesn’t have a FFA program.
However, Schlehlein is trying
hard to get a program started
at Arrowhead High School.

Schlehlein is a senior at
Arrowhead High School,
where she is involved in

track & field and DECA. Next
year she will attend UW-
Platteville, where she will
major in animal science with
a dairy emphasis.

“I want to stay in the
dairy industry and stay
involved,” she says. “I'm not
really sure what I'm going to
do with a dairy science
degree at this point - there
are so many opportunities.”

Koszarek also attends
Arrowhead High School,
where she is a junior. She is a
member of the Spanish club
and also plays volleyball.

Both girls also participate
in dairy judging through 4-H
and FFA. This year their FFA
dairy judging team placed
seventh at state. They are
also involved in dairy bowl
through Junior Holsteins and
4-H. Additionally, they are
members of both the state
Brown Swiss and Holstein
Associations.

Koszarek and Schlehlein
have gained a lot of experi-
ence through their involve-
ment in the dairy industry.

“It’s decided what I'm
going to do for the rest of my
life with going to UW-
Platteville and my major
choice,” Schlehlein says. “I'm
going to try to get a job on a
farm there, so it will be nice
to have some work experi-
ence from here that I can use
when I'm applying for jobs
there.”

Schlehlein says that she
might go to vet school to
become a large animal vet.
But, she’s positive that there’s
a place in the dairy industry
for her.

“Before I got involved in
this, I really didn’t know what
I wanted to do,” Koszarek
says. “I want to major in
dairy science and I'm not
really sure what I'll do with
that — possibly go into genet-
ics because I really like biolo-

gy' ”

See Ambassador, on Page 10
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Priority is Changing How Dairy Cows are Fed

Their genomic DNA research is pioneering the next generation of
digestive technology such as proprietary hybrid A4000h.

The P-One Program* Prevents VMS

Variable Manure Syndrome (VMS) indicates
poor digestive function and rumen pH
instability. VMS leads to health and
reproductive challenges.

Cost-Effective Solutions

The P-One Program’s technol-
ogy maximizes starch utilization,
promotes a healthy rumen, and
improves feed cost efficiencies.

o 1ER TP
PR%@O E’,I Iy

Gon a‘/ealﬂuf Coud®

To learn more, or
to start feeding:

888-444-2030

www.PrioritylAC.com
info@PrioritylAC.com

NEW! Rumen Health
Data Available

*U.S. Patents Pending.




Even a brilliant mind
is no match for

T

TRACKER

A A powerful feed management
. system that gets the right mix
to the right cattle at the
right time.

((C RF )))

DataLink™

Wireless data transfer between
TMR® Tracker Software and
the mixer indicator.

(((WIRELESS)))
CAB CONTROL"

Provides instant read and
control from inside the loader
cab for greater accuracy and
efficiency.

“Faster and more accurate
than humanly possible!”

Qiyi-Star*

www.digi-star.com
(800) 225-7695

* Here When You Need Us!

When you team up with AgStar,
you'll work with professionals
who know as much about dairy
production as they do about
finance. For more informa-

tion about the many financial
services offered, contact an

AgStar office near you.

Rice Lake: 800-584-9492
Baldwin: 800-584-8475

We proudly
support
Professional
Dairy Producers
of Wisconsin!

www.agstar.com

We help you see what's next.

Z”‘AGSTAK"

FINANCIAL SERVICES, ACA
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- Ambassador

Continued from Page 8

“I'd really like to get into
UW-Madison and get a job in
the dairy industry,” she says.

They have many goals to
achieve within their role as
ambassadors for Waukesha
County.

“We hope to inform more
people about the basics of the
dairy industry — about how
important it is and how much
of an impact it has on the
economy,” Koszarek says.

Tom and Joan Oberhaus
have taught both Koszarek
and Schlehlein a lot over the
years.

“Anytime I have a ques-
tion, they’ll stop what they are
doing and take the time to
answer it,” Schlehlein says.

“Everything that I have
done on the farm, most of it
I've learned from them,” she
says. “When we started out
here they would teach us
basic showmanship skills and

how to clip. They taught me
how to milk, to feed calves —
I've learned a lot about animal
health, what to look for when
they’re not feeling well.”

“When it gets closer to the
fair, Joan will come out and
have a mock showmanship
competition,” Koszarek adds.
“They let us come to their
farm for both of the FFA and
4-H judging practices.”

Both girls still plan to help
Tom and Joan Oberhaus on
their farm.

“It’s a great experience
and it’s really helped me
decide what I want to do,”
Koszarek says.

“I can’t stop thanking
them for what they’'ve done
for me,” Schlehlein says. “It’s
opened up so many doors for
me and opportunities. It’s
basically started to mold the
rest of my life.”

By Kelsi Hendrickson

THE (%4(,6% OF A LEADER

Alto Dairy is committed to the future, continually seeking

value-added initiatives to help develop innovative brands,

tap new markets and secure strong partners.

920.346.2215 |

www.altodairy.com
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Workers’ Compensation: Insurance Companies
Don’t Pay For Injuries, Employers Do

One of the biggest prob-
lems with Workers’
Compensation is that very
few farm employers really
understand it.

“Worse yet, most employ-
ers don’t even know there’s a
problem. They are unaware of
the true make-up of Work
Comp Insurance and tend to
believe that it is what it is,”
says Judy Jacobs, director of
Comp-Save Solutions and one
of only three Work Comp
agents and advisors in
Wisconsin certified by the
Institute of Work Comp
Professionals.

“They’re oblivious to the
overcharge traps that are
scattered throughout the
Workers’ Compensation
Insurance process,” she
notes. These range from pre-
mium audit problems to
incorrect or mismanaged
experience modification fac-
tors, poor employee injury
management to inadequate
hiring practices that con-
tribute to unnecessary claim

problems.
What employers do know
is the date Workers’

Compensation payments are
due and that the rates are too
high.

Jacobs certainly doesn’t
blame producers. Their plat-
ters are full with the day-to-
day operations of a farm, and
employee matters, like
Workers’ Comp, may be
something entirely new and
foreign. They're unaware they
should prepare for a Workers’
Comp premium audit with the
same care they’'d take for an
IRS audit.

Instead, she points a fin-
ger at companies that are
leaner than ever. Personnel
are stretched and easily put
aside “less urgent” matters
like reviewing Work Comp
claims and payroll history, job
classifications, experience
“mod” worksheets and audi-
tor reports. The insurance
industry is overwhelmed with

recordkeeping and formulas.
Farm employers are apt to
leave Work Comp to “the
experts.” However, all mis-
takes default to the benefit of
the insurance company — not
the employer, warns Jacobs.

Not like the ‘others’

Part of the confusion is
that Workers’ Comp doesn’t
work like other insurance,
though “claims” are filed and
“premiums” paid. It's a
method insurance companies
use to help employers finance
the costs of providing cover-
age. Jacobs says it is, in effect
a “loan,” a way for the
employer to pay the high cost
of injury over time, and it is
“one of the most expensive
financing contracts you
have.”

She explains that employ-
ers not only pay for past
claims, but if it’s determined a
claim remain “open” for a
time, the insurance company
creates a reserve to cover
anticipated costs of that
claim; the reserve amount has
the same impact as claims —
increased premiums.

Employee impact

Further, there are some
workers who take advantage
of the system. And the will-
ingness of some companies to
“settle” claims quickly in
order to reduce costs sends a
signal to employees that
there’s money on the table.

It's the employer’s daunt-
ing task to help employees
understand that insurance
companies don’t pay for job-
related injuries, the employer
does, and ultimately so do
employees when it comes to
wage increases and benefits.

Reducing Work Comp
claims and costs starts with
hiring the right people.
Jacobs makes recommenda-
tions:

e Conduct a thorough
interview. Ask open-ended
questions to see what the

individual would do in certain
situations. Don’t talk the
majority of the time; get to
know the interviewee.

e Conduct a thorough
background check, with writ-
ten consent from the candi-
date. Include job-related
injuries, Work Comp claims,
substance abuse and safety
records as part of a back-
ground check.

¢ Verify past employment
claims; pay careful attention
to “gaps” in employment his-
tory.

¢ Conduct criminal con-
viction checks; most public
records services have crimi-
nal convictions records for
almost every county in the
United States.

¢ Consider drug screen-
ing; drug users are a larger
liability due to possible theft

See Employee, on Page 12

PDPW is absolutely
the best value
to my business
in the terms of time
spent, money
and networking
opportunities
that PDPW
provides.
~Dean Strauss, Majestic

Meadows Dairy, LLC,
Sheboygan Falls

rdl |
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3444 Dight Ave S, Mpls, MN 55406
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- Employee
Continued from Page 11
and injury.

¢ Verify education and
certifications. Schools and
universities
will be able
to verify if
an individual
graduated. If
they claim to
have a
license or
other certifi-
cation, be
sure to call
the issuing entity to verify.

e When hiring, it’s impor-
tant to consider safe behavior
to prevent Work Comp prob-
lems. While you can’t ask an
applicant medical questions
or whether he’s ever filed
Work Comp claims, you can
ask open-ended questions
regarding the job at hand.

Judy Jacobs

Mistakes costly

Jacobs stresses that mis-
takes and overcharges are
“rampant” in the Work Comp
system, and it’s costing
employers money. It's been
estimated that 60 percent of
businesses have incorrect or
mismanaged experience mod-
ification factors.

Other potentially costly
mistakes are being over-
charged on the once-a-year
premium audit and having
employee injuries misman-
aged by the insurance compa-
ny and health care provider.
It’s important a
producer/employer encour-
age injured workers to see an
occupational health expert
more in tune with Work
Comp and the employer’s
plight (versus just a family
practice doctor). Getting that
worker back to work as soon
as possible by offering “light
duty” is also important.

Premiums paid are based
on a “rate” (for your type of
business) set by the state (i.e.
unchangeable) and dissected
into job classifications within
the business. There are hun-
dreds of classifications; are
they correct for your employ-

ees? The amount of your pay-
roll also figures in, as does
your farm’s experience
“mod.” It’s an indicator of
how safe or unsafe your farm
business is compared to oth-
ers.

Jacobs explains that three
years worth of claims and
payroll activity goes into the
experience mod. For 2007,
it'll be the years of 2003, 2004
and 2005. And claims that
happen this year will impact
premiums in 2009-2011.

She says it’s very impor-
tant a farmer know the “valu-
ation date” for his Work
Comp policy. That’s the date
the insurance company sends
your information into the
state rating bureau. It's a
Kodak moment of all loses,
and is six months after a poli-
cy renewal or expiration date.
For instance, if you have a
January 2006-2007 policy, the
valuation date is June 2007.
Ask your agent when the val-
uation date is and take care of
issues before they impact
your rating.

Policy renewal time isn’t
the right time to correct Work
Comp errors and issues. Act
before that “magic date” (val-
uation date) in the middle of
the policy period, passes.
Mistakes don’t just cost you
for one year, but three.

Comp-Save Solutions
(www.comp-save.com or 800-
752-8506), a division of
Mosinee Insurance in
Mosinee, has checklists avail-
able that can help employers
determine whether their
experience mod is correct.

Premium audit

Comp-Save also has a
checklist available for deter-
mining whether or not your
premium audit is correct by
verifying: the dates on the
audit are the same as the
dates on the policy, accurate
classifications, overtime and
officer exemptions/limita-
tions, the deposit premium

See Work Comp, on Page 16
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A LEGACY OF LEARNING FOR THE DAIRY INDUSTRY

PDPW'’s Reinhart Named Dairy Woman of the Year

The stage will be rather crowded
this October when Deb Reinhart is
recognized as World Dairy Expo’s
Dairy Woman of the Year. This
Wisconsin dairy producer’s accom-
plishments in the industry are worthy
of such a prestigious award; yet she’d
much rather share it with everyone
she’s worked with along the way.

“I'm so humbled by the honor,”
Reinhart says. “It’s very difficult for
me as a person to receive this honor
alone.”

She claims the many influences
on her life led her to become the
woman she is today and for that
everyone who had a part in it should
be honored too.

Starting with her family, Reinhart
was raised as the oldest girl in a fami-
ly with no gender bias. Her parents
also made sure she had the opportu-
nity to receive a college education —
something not shared by every
woman in her age group, she says.

Her early leadership roots began
in 4-H. Then, after she moved to
Wisconsin in 1975 she became active
in the Farm Bureau. Up until that
point many of the women involved in
agriculture were members of the
Farm Bureau Women’s Auxiliary or
Extension Homemakers. Reinhart
became the first woman to sit on her
county’s Farm Bureau board and
chaired the Young Farmer commit-
tee.

In a male-dominated time, “there
was opportunity to be had by a
bright, articulate woman,” she says.

She also gives credit to a group of
20 to 30 women who were movers
and shakers in the industry. After
years of working side-by-side with

men on the farm, they began stepping
into the next arena of agriculture —
leadership.

Reinhart was selected to take
part in the Wisconsin Rural
Leadership Program and Dairy 2020.

Through these opportunities, she
formed many relationships and
everyone supported one another.

“They coached and took initiative
in me as a person,” she says, explain-
ing that women in any kind of busi-
ness tend to be the hardest on each
other and don’t support others. This
wasn’t true in agriculture.

“This is a very broad honor for
many of us,” Reinhart says.

Yet, it was her who was selected
based on the impacts she’s made on
the dairy industry.

Reinhart has been given the
opportunity to lead and change the
industry in a number of ways.

Starting as a national award win-
ner in 4-H leadership, she went on to
take roles in Farm Bureau, Dairy
2020, PDPW and the Wisconsin
Livestock Identification Consortium
(WLIC).

“T would not be able to chair
WLIC if it hadn’t been for my previ-
ous experiences,” she says.

Those experiences allowed for
the opportunity for growth or failure
and to test her leadership skills.

Reinhart has served seven years
on PDPW’s Board of Directors and
she is looking forward to the chal-
lenges of her new role on PDPW’s
Education Foundation Board. Having
never been on a Foundation Board,
she is excited to acquire the fundrais-
ing skills needed to assist the
Foundation in its goals.

For her, the Foundation is signifi-
cant for the future of the industry
through its youth activities, and its
part of PDPW’s education initiative
for producers about different issues
on nutrient management and animal
welfare. These are issues that really
can grow or compromise the industry
unless they are proactively
addressed, she says.

As mentioned, Reinhart has been
elected to her third term on the WLIC
board and currently serves as chair-
person. Sixty member stakeholders
form the Consortium. The board is
responsible to the members and
meets quarterly in advance of the
stakeholder meetings.

WLIC’s mission is to be the prem-
ises registration arm of the Wisconsin
Department of Agriculture, Trade and
Consumer Protection. According to
the law, every place that houses live-
stock is supposed to have a premises
ID number. That number will aid in
accomplishing a 48-hour traceback
system that is consistent with the
national standard.

The next piece of the animal ID
system is to have individual animals
identified. This practice is not cur-
rently mandatory in Wisconsin.

“Animals in my opinion should be
identified if they leave the premises
or enter commerce,” Reinhart says.

As a producer she says she feels
the more quickly animals can be
identified, the less liability she thinks
she’ll have.

Leading by example, all of their
animals that leave the dairy have a
RFID tag.

See Foundation, on Page 19
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— Work Comp

Continued from Page 12
(how much was paid in) and
more.

The premium audit must
be handled carefully, just as
though you’re dealing with
the IRS, because the stakes,
in terms of costs, can poten-
tially be as high. Jacobs sug-
gests auditors not be allowed
to roam around the farm.
Beware if he’s in and out
quickly and schedules the
audit for the afternoon, espe-
cially a Friday. Always get a
copy of the auditor’s work-
sheet and go over for errors.

One thing to watch, she
notes, is how contractors you
deal with in your farm busi-
ness are handled. Ask these
contractors for proof of their
own Work Comp insurance.
It’s an area of potential over-
charge.

Another way to save on
Work Comp, is to determine if
you can make minor job duty

changes to qualify an employ-
ee for a lower-cost job classi-
fication.

According to Comp-Save,
there are 16 warning signals
that your insurance company
may have overcharged you on
your Workers’ Comp premi-
um audit. Examples of red
flags include:

¢ Did your insurance com-
pany change your basic clas-
sification?

e Was your experience
modification increased during
the policy period?

e Were changes made for
uninsured subcontractors or
owner-operators?

e Was your policy can-
celled or rewritten with a dif-
ferent effective date?

Officer exemption

Jacobs notes that officers
of the business have the
option to exclude themselves,
but beware that you then veri-

Why do progressive
dairy producersuse

d |
4 Feed Supervisor Sottwar';g'\;‘\\.,,

oéra;or Performance

Bunk Managemem
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otal !earlv Savmgs

feed program
is being
Supervised.

Toll Free (888) 259-8949
www.feedsupervisor.com
support@feedsupervisor.com:

A Wisconsin company
supporting Wisconsin
dairy producers.

fy with your health insurer

that you're not excluded for
work-related injury. You'll
also likely need a supplement
for short-term disability.

She points out that med-
ical-only claims go into future
mod calculations at 30 per-
cent of the claim. That’s a
claim that didn’t incur any
indemnity payments; the med-
ical expense cost will be
reduced by 70 percent for
experience mod purposes.
That’s “great news,” she notes
of what is, to many employ-
ers, still a “secret.”

For instance, say you face
a medical-only claim of $2,000
versus a $2,100 medical and
indemnity claim. The medical
only works into the mod at
$600, and the three-year pre-
mium cost for the business is
$1,800. The medical and
indemnity claim goes into the
experience mod at $2,100 and

the three-year premium cost
is over $6,000. That $100
indemnity costs over $4,000
in increased premium.
Insurance companies don’t
pay for employee injuries;
employers do — often 2 to 3
times over what the insurance
company is paying the
employees.

Back to work

“Getting people back to
work is important (so the
incident will be “medical
only”),” she stresses.

For indemnity to kick in,
an employee needs to be off
work three days. The clock is
ticking even if the person
wouldn’t normally be sched-
uled to milk on the days he’s
out with the injury.

Employers should be
proactive and take steps to
minimize the possibility of

See Protection, on Page 30

Twohig, Rietbrock
& Schneider

“Attorneys for Agriculture”

Proud to be a part of PDPW and
Wisconsin's agricultural community.

102 North Madison Street, Chilton, W1 53014 (920) 849-4999
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Fire Up For PDPW'’s Youth Leadership Derby

Attention high school stu-
dents, start your engines for a
weekend full of dairy fun.

The Professional Dairy
Producers of Wisconsin will
hold its fifth Youth Leadership
Derby on Nov. 34 at Marshfield
High School. The Youth
Leadership Derby is open to
anyone ages 15-18 that has an
interest in the dairy industry.

Susan Orth, PDPW commu-
nications specialist, says there
are many new, exciting activi-
ties planned for this year’s
derby.

“We want to rev up their
engines for a future in the dairy
industry,” Orth says.

This year’s derby will
include a combination of lead-
ership workshops, hands-on
labs, tours and a panel of
young dairy leaders.

As an all-night lock-in, fun
evening activities are planned
after the daytime workshops to
encourage networking and an
enjoyable atmosphere.

As shown in the past, a

favorite activity of participants
and coordinators alike are the
interactive labs. This year par-
ticipants will be able to have
several hands-on experiences
while dissecting udders, partic-
ipating in a dairy product food
science lab, and learning more
about hoof care with a profes-
sional hoof trimmer.

“By understanding the sci-
ence of a dairy cow, the stu-
dents are able to go home and
look at their own cows differ-
ently,” Orth says of the hoof
care lab. Many of the derby
activities present new skills
that can be applied to future
experiences.

John Mell, 18, of Poynette,
has participated in the youth
derby for two years. He also
thinks participants can use a
lot of what they learn on the
farm, but it’s also simply a fun
experience to play with cow
parts that you wouldn’t normal-
ly see dissected.

Valerie Klessig, 16, of
Cleveland, agreed that the

hands-on activities were fun
and educational. “We used all
of the same tools that an A.L
technician would use,” Klessig
says of a previous year’s A.L
lab. “Tt was cool because every-
one was able to get involved.”
New to the derby this year
are tours so the participants
can experience different per-
spectives of the dairy industry.
The Wisconsin Dairy State
Cheese Co. will allow partici-
pants to watch the manufac-
turing of select dairy products
and then enjoy fresh cheese
curds and ice cream. Maple
Ridge Dairy, a 1,000-cow farm,
will give the participants an
idea of how a large operation
functions and the work
involved. Finally, a tour of the
Dorshorst Family Dairy, an
operation that includes not
only a dairy farm, but also vet-
erinary services and work in
embryo transfer, might help
spark the interest of students

See Derby, on Page 24

| think of PDPW
as the “Professional
Dairy PEOPLE
of Wisconsin”
because the
organization’s
success and vision
depends on a
broad range
of people who
make dairy their
business and their
passion. There
would be no
direction for
Wisconsin's dairy
industry without
PDPW to drive it.

~Kim Koepke, Koepke
Farms, Inc., Oconomowoc

“Bayland Buildings is professional, organized and efficient, they really exceeded our expectations!"

"We chose Bayland Buildings to construct our new facility because of the quality of their work,
the design staff, and the company's flexibility. They didn't hesitate to offer suggestions on
changes that enabled us to have a better project in the end.”

- Kenn Buelo, Holsum Elm Dairy
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Capturing the Ups and Downs With Risk Management

It’s summer and all across
the country roller coasters are
a popular attraction. Many
dairy producers feel as if
they're on a never-ending ride
in terms of milk prices. With
all the ups and downs they
may even let out a scream or
feel their stomach flip from
time to time. Thankfully there
are risk management tools
available to help smooth the
ride, but even they can be
risky at times.

Scott Stewart, president
and CEO, Stewart-Peterson
Group in West Bend, recom-
mends producers “be aware
of, and prepared for, potential
volatility, explosive price
action and drastic price col-
lapses. Just as important, be
aware of risks and costs of
cash contracting, futures and
options under these volatile
conditions.”

In the past, producers
could use simple marketing
strategies because the market

fundamentals were more sta-
ble and prices were less
volatile.

With the increasing cost of
inputs, we could potentially
have $20 to $30 milk and not
make money, Stewart says.
There is potential to have $7
or $10 corn prices in the next
five years if we have a
drought, he predicts.

“There’s extreme price
volatility ahead and producers
may have to look at input
costs more than milk,” he
says.

At $20 milk, though, risk
management is only half the
equation. “Producers need to
look at opportunity manage-
ment as much as risk manage-
ment,” states Stewart.

There could be missed
opportunity if a producer
locked in $15 milk. That addi-
tional $5 per hundredweight
could have been used to pay
down debt, fund an expansion,
or purchase more equity.

OUR MANURE TANKS ARE:
* Guaranteed not to leak
* Engineered to exceed 50 years

® Pumping and agitation equipment available
e Excavation available
* We are a family-owned business

WWW$mmn

2:1 Slope Pits

“Managing the upward
price opportunity in the mar-
ket will be more important
than ever before. If you allow
sky-high prices to slip by with-
out pricing a substantial por-
tion of your (milk), you will be
at a considerable disadvan-
tage,” he says.

The biggest thing is to
“know what tool to use, when
to use it and how to manage
that tool,” Stewart says.

Some forms of price man-
agement can take a lot of
money and it can get pretty
expensive to do, so you don’t
want to unless you really have
to.

“Be an expert or hire one,”
he suggests. “It takes a fairly
sophisticated approach to
manage and keep the costs
down.”

“A smart customer is a
good customer,” he says, not-
ing it helps if his clients know
a thing or two about market-
ing strategies instead of fol-

lowing blindly.

Having discipline is anoth-
er strength to risk manage-
ment. You don’t want to be
second-guessing all the time.

This is where working
with a firm can really help
because they have the time to
monitor the markets and
understand what impact mar-
ket changes will have.

Stewart compares risk
management tools to a com-
bine or a chainsaw. If you
don’t respect them, they can
kill you, he says. Marketing
tools are no different. If you're
unsophisticated and uni-
formed about their use, finan-
cially, they can kill you.

Most producers make the
mistake of using the wrong
tool at the wrong time when
they begin using risk manage-
ment. Knowing what to use
and when is something to be
learned from the experts.

See Risk, on Page 28

Toll Free- 877-948-9661
920- 872-2520




ST

June 2007 = PDPW - Dairy’s Bottom Line 19

— Foundation

Continued from Page 14

The third piece in identifi-
cation is to set up a database
that can work within the
industry to track the animals
from place to place.

“This is an insurance poli-
cy for my dairy. The more
quickly we can identify an
animal, where it came from,
who it commingled with...the
quicker it’s identified. It limits
my liability.”

In addition, the quicker
products can enter com-
merce, the more protected
she is as a businessperson.
She adds that if there is a dis-
ease outbreak and she can’t
ship milk for a month, she’ll
be out of business. Without
milk going out, there won't be
feed coming in and there will
be a ripple effect throughout
the industry.

Therefore, she strongly
believes in using animal iden-
tification as a risk manage-

ment tool.

Through her involvement
with PDPW, Reinhart says
she’s learned the value of
land use, nutrient manage-
ment and zoning and became
active in her county and
township land use commit-
tees.

While a member of the
Town of Charlestown plan-
ning commission she helped
develop the smart growth
plan.

She was also a member of
the Zoning Board of
Adjustments for Calumet
County and the county’s ag
task force to develop stan-
dards for siting CAFOs
(Concentrated Animal
Feeding Operations).

“We need to be very care-
ful how restrictive we are
with standards and educate
producers how to spread
their manure,” she says in
terms of water quality. “In

MOST INSURANCE AGENTS
SeEe ANEW TRACTOR.

WE SEE YOUR LIFELINE
COME HARVEST TIME.

Calumet County, agriculture
is one of the main revenues
and we need to look for mid-
dle ground.”

Thanks to her participa-
tion in the first class of the
Wisconsin Rural Leadership
Program (WRLP), Reinhart
says she was taught how to
think about an issue and look
for that middle ground.

The WRLP lessons run
through her entire life and are
the underpinning of her lead-
ership abilities and how she
thinks about the issues. It
helps her come to a consen-
sus and take action on issues
in her everyday life and
throughout the industry.

William Penn deeded the
farm Reinhart grew up on to
her mother’s family in the
1600s. It remained in that
family until 1962. As a
teacher, her mother thrived

See Reinhart, on Page 29

PDPW helps
our dairy
be prepared
for issues facing
us today
and tomorrow.
We look to PDPW
for training
opportunities
for our partners
and staff.

~Linda Hodorff, Second-Look
Holsteins LLC, Eden

The Gold Standard
AGAIN

Sy Thlor

At Rural Mutual Insurance, you'’re not just a customer,
you’re a friend and neighbor. Because we know you
as more than just a policy number, we can provide the
best business insurance to fit your needs. To learn
more, give us a call.

Your local agent is listed
in the Yellow Pages.

rurALImUTUAL
TNSURANCE

comany
A Farm Bureau ® Service

www.ruralins.com

OUR DEDICATICN

to Research
and Results

SUMS IT ALL UP.

Two Superior Feed ingredients
FROM WEST CENTRAL

W

WEST CENTRAL"

thegoldstandardagain.com
SoyPlus|SoyChlor, dairy nutrition products of West Central.
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*SILAGE BAGS

The Strongest, Most Durable
*SILAGE BUNKER COVERS
L 5 & 6 Mil
Statewide Delivery Available
BRALG RALL ool Inquiries
BY KLERKs *TIRE SIDEWALLS

K.S.l. Supply, Inc.

1-800-472-6422

“SPECIALIZING IN SEXED SEMEN"

K+

Call for Information on our Young Sire Program!

Toll Free: E-mail: hqinfo@heiferquest.com
1-888-265-8389 Website: www.heiferquest.com

KNOWLES PRODUCE & TRADING CO.

Since 1912
SYSTEMS, Inc.

a Miller St. Nazianz Company

Russ Kuehl (920) 583-3747
cell: (920) 960-1148
W2189 Hwy “Y” Lomira (Knowles) WI 53048
www.KnowlesProduce.com

“we rent & sell baggers”

Penta TMR
EN TA Mixers

one ftd. Call for Demo’s!
Low Profile w/flotation tires 240 cu. ft. to 1300 cu. ft.
All  stainless steel conveyors single screw & twin screw
Tight turning walking tandems trailer & stationary

820 West Main P.0. Box 31 Chilton, Wl 53014
920-849-9304 ¢ FAX 920-849-9160 ¢ E-mail ddequip2@tds.net

D, EQUIPMENT 920-849-9304

D www.ddequipment.com

Thee Y w * Delayed Castration
= * Tail Docking
AN ' ER * De-Horning

“A great Vi )
prﬁduct”’ 4 “ Best piece of
- Tom Reese equipment on

my farm”
- Kenneth Newton

1-800-858-5974 www.nobull.net

VALLEY

BUILDING SYSTEMS

- Design/Build Contractor -

* FREESTALL BARNS-Wood or Steel framing ¢ MILKING PARLORS

* VENTILATION SYSTEMS « CONCRETE - Flatwork, pits & walls

» BARN EQUIPMENT-freestalls, mattresses, waterers, headlocks & rubber mats.

* COMMERCIAL-Wood or Steel framing * MACHINE SHEDS

* POST FRAME CONSTRUCTION-Agricultural, Commercial, Suburban & Mini-storage
* SOLID CORE PRE-ENGINEERED BUILDINGS-Commercial & Suburban

* PANELIZED STEEL STRUCTURES-Pre-engineered, galvanized members for longevity
¢ CURTAINS-Manual, fully automatic & electronically controlled

1400 Rosehill Rd., Little Chute, WI 54140 (920) 766-0271
200 S. Wisconsin Ave., Stratford, WI 54484 (920) 766-0271
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ALTON D. BLOCK, CAC 3215 Harbor Village Road,
Suite 2

President Middleton, WI 53562-1914
AGRI-MANAGEMENT GROUP, Lid.

Consultants to Agriculture

NEw SERVICES:
© Help in Reducing Turnovers © Persondlity Profiling
o Starting a New Employee o Exit Interviews
Ph: 608-221-3213
800-551-9230
Fax: 608-221-3263

e-mail: agriman@charter.net
http:/ /www.agri-man.com

—

P DAYS
Now, qs albrand new,
T

PROFESSIONAL
DAIRY
PRODUCERS OF
WISCONSIN

1-800-WIS-PDPW

LocaL EXPERTISE

)ordan K. Lamb

Attorney at Law

Including Agriculture, Environment
Government Relations

E DEWITTROSS & STEVENS
Capitol Square Office
608-252-9358 m jki@dewittross.com

COMMERCIAL
{ LAUNDRY SALES
_ 1130 Elizabeth Street
Py Green Bay, WI 54302
D QUEEN DISTRY® 920-437-0947
1-800-662-8356 fax 920-437-1078

COMMERCIAL GRADE LAUNDRY EQUIPMENT FOR
COW TOWELS -—
Less expensive than paper towels
More dependable than home equipment B ==
More efficient — saves on water and gas |

Larger sizes — do more in less time |.f‘ \

Longer life — up to 15+ years
3/5 year warranty

' LOWER YOUR SCC NATURALLY

e Lower your SCC 40-80% or more in 2-6 weeks.

* No withholding & safe for pregnant cows &
organic applications.

¢ Increases milk production 8%, improves conception.

¢ Also treats & prevents mastitis, calf & hoof problems.

e Easy to use in TMR or top dress - 8#/cow.
e Low SCC semen also. ¢ Used all across USA & Canada.

“32 Years Of Serving the USA & Canada. We Care!”

ALPHAGENETICS, INC.

Call Today! 1-800-876-2500
920-650-1631 (mobile)
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VNARKETPLA

“l never thought | could
make this much money
milking cows.”

Dan Vosberg

Grazing pays

Scheunemann Bagging
Equipment & Supply LLC

262-689-3695 or eve. 262-675-2276
E-mail: uddersrus@nconnect.net

# Kelly Ryan Equipment
Rental & * Versa Intertnal Density System

Sales - Kelly * Baleage Storage Equipment
Ryan & Versa # Silage Bags, Bunker Sheeting, Baleage Tubes
Machines * Dura Guard Bale Wrap
Authorized, Experienced, Specialized
JKELLY ] H J VERSA=——
AgriPac =— BAGGER;

LET US TAKE CARE OF...

all of your liquid waste dispersal needs!

B

i T .

CUSTOM LIQUID WASTI;" DISI;ERSAL - CALL US TODAY!
Hose Injection * Manure Tanker w/Injectors * Long Distance Semi Trucks
—— RUSSELL ROBAIDEK - (715) 758-8505 * Pulaski, WI ——

PRODUCTS & SERVICES

* Manure Applications
« Pit Design Consultation
« Flotation Tire Sales
* Husky Farm Equipment Sales & Service
* 4 Truck-mounted slinger spreaders

i J (for sand and semi-solids)
Members of the Professional Nutrient Applicators * 13 Truck-mounted 4,000-gallon tanks
Association of Wisconsin, the Minnesota Custom * 5,000-gallon Spreader w/Injectors
Applicators  Association, lowa Commercial *Lagoon Pumps
Nutrient Applicators Association, PDPW & DBA. + Dock Pumps (8', 10" and 12)
Excellent working relationship with DATCP, DNR, ~ « Prop Agitator  Fill Carts
and UW-Extension personnel. « 873 Bobcat

Let Us Spread It For You

S$7701A Denzer Rd. * North Freedom, WI 53951
Office: (608) 544-5445 - Fax: (608) 544-9955 « Toll-Free: 1-877-261-0619
danamcook1@charter.net

PROFESSIONAL
DAIRY
PRODUCERS OF
WISCONSIN

1-800-WIS-PDPW

MANITOU’S
New Models

ST = g
E New Features =
R

* MLT 634
* MLT 741
* MLT 940

T Y * Call For Information *

D EQUIPMENT

www.ddequipment.com

Hwy 151, chilton, w1 53012 920-849-9304
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- Edelweiss

Continued from Page 1

“It takes a team and I've
got a great crew,” he says. He
currently employs six people,
two who have earned their
cheese making licenses.

On April 2, 2004 the first
vat of cheese was produced
with milk from just one
farmer’s 480-cow dairy.

The factory contains one
copper vat from Switzerland
and three stainless steel vats -
the largest of which holds
15,000 pounds of milk, while
the other two vats hold 12,000
pounds.

They typically run around
50,000 to 80,000 pounds of milk
a day through the factory and
process 15 different varieties of
cheese.

There are four silos, which
can hold a total of 700,000
pounds of milk. Grass-based
milk and conventional milk are
kept separately to be used in
the production of different
cheeses.

In July of 2006, Workman
and three farmers formed a
partnership, Edelweiss
Graziers Cooperative.

“They were looking for a
market that’s not organic, but
still has the healthy cows, the
benefit of the pasture,” he says.

To be a member of the co-
op, the farm must provide
every cow one and a half acres
of land to graze on. Sixty per-
cent of the diet must come
from pasture. Forty percent of
the diet can be grain — but
there is no silage.

Now with four farmers

bringing in 20,000 pounds of
milk a day, the Grazier's Co-op
produces Gouda, Cheddar and
Monterey Jack.

Workman’s “flag ship”
product would be his Swiss
cheese, the Emmentaler.
Thanks to help from his previ-
ous employer, Workman was
able to locate a copper kettle
from a factory in Switzerland.
The kettle is a necessity in
making traditional Swiss
cheese.

Four wheels are made daily
at Edelweiss Creamery, each
weighing an average of 180
pounds. Making Emmentaler is
an art because of the length of
time it takes to cure. The quali-
ty of the cheese is not deter-
mined until after three months
of curing. Each wheel is then
characterized by texture, eye
formation and flavor.

This traditional Swiss has a
home in Green County. At one
time the county was known as
the “Swiss Cheese Capital”
with over 300 cheese factories
making Wheel Swiss.

Cheese made at Edelweiss
Creamery is sold to food serv-
ice, grocery stores and higher
end markets. It is an artisan
cheese plant that looks to
please a smaller share of the
market.

“A small cheese factory can
provide quality specialty
cheese. As a cheese maker I
stand behind my motto - pride,
tradition and heritage,” says
Workman, who holds a true
passion for artisan cheese and
the dairy industry.

- Drink

Continued from Page 2
municating dairy's important
messages.

Why not think about ways
we as individuals can help to
promote the benefits of milk
and dairy products? If we really
want people to consume our
products, let’s be sure we're
doing a good job of being role
models, especially when out in
the public eye.

Milk is an essential part of a
healthy and balance diet. Make
sure that we remember to lead
by example and stick to the

truth. Let’s focus on not only
chopping away at our indus-
try’s biggest competitors (Pepsi
and Coke), let’s make sure we
are doing our part to ensure
sound health in America.

It is as simple as practicing
what you preach. Milk is a bev-
erage that drives good health. It
is pure health in a bottle and
you should drink it. It is also
the product that drives your
business and our industry.

Drink to good health and
prosperity!

By Shelly Mayer

[t’s Summer Time

and the Breeding’s Not Easy...

Don’t let the lazy, hazy days of summer rob your
herd’s reproductive efficiency. Prepare for heat stress
by adding Select BIOCYCLE™ to your ration. Select
BIOCYCLE has been shown effective in improving
estrus expression, milk production, milk solids levels
and lowering somatic cell counts. For around 10
cents per head per day, Select BIOCYCLE can be fed
to every cow, every day to battle stress, especially

through the humid summer months.

Serving Northern Wisconsin
NorthStar Cooperative
1.800.631.3510

Serving Southern Wisconsin

East Central/Select S_‘ires""@

1800288.7473

S e oSS e A
S~ NOOrE——— -
. - S
Select BIOCYCLE is a trademark of Agrarian Marketing Corporation, Middlebury, Ind. Agrarian is a registered trademark of Agrarian Marketing Corporation. Select

BIOCYCLE is merely distributed by Select Sires Inc. and manufactured or processed by Agrarian Marketing Corporation. All daims, representations”and warranties,
expressed or implied are made only by Agrarian Marketing Corporation and not lect Sires. Select Reproductive Solutions is a trademark of Select Sires, Inc.
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PDPW gives me
the opportunity
to interact
with other dairy
producers
and provides me
with a wealth
of knowledge
and skills. I get
energized by
learning new
concepts and
reassured by
hearing how other
dairy producers
have dealt
with issues that
I’m facing.

~Brian Barlass, Barlass Farms,
Janesville

— Derby

Continued from Page 17
thinking about professional
school.

Another new activity to the
derby is a question and answer
panel of young dairy leaders.
These individuals will come
and talk about the decisions
and steps they took after high
school to successfully become
involved in the dairy industry.
Participants will be given the
chance to ask about their expe-
riences and how to become
involved.

Many students are familiar
with the option to go into dairy
production, but the youth
derby gives them a chance to
explore other opportunities.
Some careers, such as food
processing, may not be obvious
as a potential career.

“The Youth Leadership
Derby showcases different
opportunities available in the
dairy industry and lets these
young leaders begin to map
their future,” Orth says.

“It shows me lots of infor-

mation on how the dairy indus-
try works not only on the farm,
but also with a business per-
spective,” Mell says. “It lets us
know what the future holds for
agriculture.”

Another valuable experi-
ence participants can take from
the derby is the great number
of networking opportunities.

“This is the students’
chance to meet others with
similar interests and enthusi-
asm towards the dairy indus-
try,” Orth notes. In addition to
their peers, students are able to
connect with presenters, the
panel and other dairy leaders
present. In fact, the derby has
proven to be such a fun time
that many times college stu-
dents and people from the
industry will volunteer their
time to help and interact with
the participants.

Klessig says her favorite
part of the youth derby was
meeting new people.

“It’s really neat to work
with a group of truly genuine

people,” Klessig says. “You feel
more willing to share your
thoughts and feel accepted
right away.” At the beginning of
the derby, she recalls partici-
pants were encouraged to meet
others right away through ice-
breaking games and then par-
ticipate in activities where they
needed to put their minds
together to find a solution.

“The activities at the derby
are designed to allow the stu-
dents to learn about them-
selves, their skills and opportu-
nities available for them in the
industry,” Orth says.
"Throughout the derby, we
want them to develop a new
enthusiasm and passion for the
dairy industry.”

If you would like to sign-up
for the 2007 PDPW Youth
Leadership Derby or have any
questions, call the PDPW office
at 800-947-7379. You can also
go to www.pdpw.org, for a
complete agenda of derby
events.

By Rachael Herschleb

ere Your Partner For...

As your operations change and grow, so do your energy

needs. Talk to your local We Energies field representative
to learn more about programs and resources including:

* Re-wiring projects

* Stray voltage investigations
¢ Energy efficiency incentives
* New service

We are here to help you use electricity safely and
efficiently. Contact us whenever we can help you

with your energy service.
800-714-7771, ext. 7700

www.we-energies.com/agricultureservices

we
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Achieve higher milk output through decreasing the amount of nitrogen

amino acid balancing with Mepron”. waste excreted by the cow. In the end, - F
Mepron is an encapsulated, rumen-stable  Mepron helps enhance milk production AJ p
methionine source that helps provide in a manner that is more efficient and . -
the nutritional requirements dairy cows  less demanding on the environment. Get a free flower cow
need to produce milk. Formulating with  To find out more about Mepron, call us screensa;l eé and learn
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BOVAMINE'

The Next Step in Nutrition Technology
® Patented unique combination of direct fed microbials

® Reduction of lactic acidosis incidence, enhancing
rumen function.

® Increased rumen pH improves rumen fiber digestibility.

® Reduces growth and shedding of several undesirable
bacterial microorganisms.

® Maintains the lining of the stomach and small intestine.

® Promotes a healthy, functioning digestive system, aiding
in digestion and nutrient absorption.

® Provides durable live microorganisms that can withstand
harsh stomach acids and multiply fast in the digestive tract.

® Improved gastrointestinal function leads to healthier cows
and calves, and bottom line.

BOVAMINE Makes Good Business Sense.

ANIMART

800.255.1181 | animart.com
900 Green Valley Rd. | Beaver Dam Wi

Join us on June 20 from 6 to 9 p.m. for the ANIMART
June Dairy Customer Appreciation!

ORDER TODAY
LIMITED TIME OFFER

' DAIRY
TOWELS

/W W.BETTERIILK-COIL
BUY SOME, GET SOME

(UP TO 1000)

SATISFACTION GUARAN

The highest quality MicroFiber Dairy Towels
A more durable, lint-free upgrade from Cotton

il

I

FE

I

877-356-6455

WWW.BETTERMILK.COM
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Laminitis
Continued from Page 4

But the link between heat
stress and laminitis is not quite
that simple. During hot weath-
er, cows — like many people —
don’t feel like eating much.
After all, the process of diges-
tion creates heat.

When heat-stressed cows
eat less, there’s a good chance
they are not consuming enough
“effective fiber.” This effective
fiber is fiber that’s long enough
to make a cow chew her cud
enough to produce lots of sali-
va — the stuff that buffers the
acid in her rumen. Dry hay and
haylage containing long parti-
cles are good sources of effec-
tive fiber.

A heat-stressed cow might
also prefer to eat concentrate
rather than forage during hot
weather. Add that to the lack of
effective fiber that she’s con-
suming, along with a loss of
saliva caused by drooling, and
a cow can be at greater risk of
rumen acidosis and lameness,
says Shearer. This greater risk,
he adds, can exist “despite
being fed properly formulated
rations.”

So heat stress can set a
cow up for laminitis. Here’s
how that might happen.

Shearer says laminitis is
“believed” to be associated
with a disturbance in the circu-
lation of blood to the part of a
cow’s hoof called the corium.
This disturbance leads to a
breakdown of the place where
dermal and epidermal tissue
meet with bone in the claw of a
hoof.

How does rumen acidosis
fit in? Scientists believe rumen
acidosis contributes to lamini-
tis by releasing substances into
the cow’s bloodstream. These
might include endotoxins, lac-
tate and possibly histamine.

These various “vasoactive”
substances set off a “cascade of
events” in the hoof’s corium,
says Shearer. One of these
events is a decrease in the
amount of blood getting to the
hoof.

Because of that lack of
blood, other things happen.
One is edema, or swelling due
to an accumulation of fluid.

Another thing that happens is
profuse bleeding in the hoof.
Along with that, tissue in the
hoof can die.

This inflammation of the
corium activates something
called “tissue matrix metallo-
proteinases,” or MMPs, for
short. These MMPs weaken the
bundles of collagen that make
up the apparatus that provides
bone support within the claw
of the hoof.

All these disturbances to
the hoof keep oxygen and
nutrients from getting to it like
they normally would. “This
interrupts the normal differen-
tiation of (epidermal) cells and
leads to the formation of weak-
er or softer claw horn,” notes
Shearer.

Since this weaker, softer
claw horn is just that — weaker
and softer — it can hurt for a
cow to stand or walk. What'’s
more, this weaker claw horn
material is more susceptible to
mechanical injury, such as
being bumped against a hard
surface.

It’s also more prone to
damage from chemicals. And,
notes Shearer, these weaker
hooves might even be easier
for microbes to get into. This
might lead to a higher suscepti-
bility to heel erosion.

Of course, heat stress is not
the only factor that can lead to
laminitis. Anything that creates
an overly acidic rumen can do
it, as can the hormonal changes
a cow goes through before
calving.

There are things dairy pro-
ducers can do to prevent
rumen acidosis and laminitis.
Among them is reducing heat
stress on cows by operating
fans or having the curtain side-
walls of their barns open in hot,
humid conditions. Installing
fans and misters is another
option, along with making sure
cows have access to plenty of
clean, fresh water.

If laminitis is a recurring
problem in a herd, Shearer says
it’s “necessary to review the
nutrition and feeding program,
herd management, and cow
comfort.”

By Ron Johnson
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www.advancedcomforitechnology.com

Cow Comfort
Technology

Dual Chamber
. Waterbeds
8 Cow Comfort Cushion
Dairymen across the nation
say that the Dual Chamber
Waterbeds . . .

e ™ * In-Vessel Composter composts cow manure
+ Offer Superior R R T, B e . in 4 DAYS
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Cow Comfort 2
°U:‘:Leosr: ;edding » Compost is pathogen free, clean and odorless
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* Keep Cows Cleaner

* Do Not Pack - M@« Sized to suit your volumes
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* Reduce Mastitis Incidences . A — SVSTEMS
* Will Not Harbor or Grow Bacteria - '
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Rugged Reliable Economical EIZENYLY

Direction
ﬁ * Does Not Stretch
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browing Your Businss & Ours
Today & Tomorrow!

Producing quality milk is how we make our living!
At Renaissance, we support your efforts every
day. We are happy to feature this ad in
publications nationally, so we can continue to
grow our dairy industry... together.

MAKE MORE MILK! MAKE A DIFFERENCE.

What is...

+ 98% Fat Free

¢+ Very nutritious

+ Naturally high in calcium

+ Helpful in building strong bones

+ A potential cancer preventative... contains CLA", a
natural aid in veducing the risk for certain types of cancer

+ Delicious hot... or cold

Drink all you want and we’ll help make more!
That’s our job.
DRINK MILK & THANK A DAIRY PRODUCER EVERY DAY

*Two percent milk is 98% fat free — making milk a healthy source of protein, calcium, and other nutrients needed by the human body.
“Conjugated Linoleic Acid (CLA) is predominantly found in dairy products and has been found to reduce the risk of certain types of cancer in
animal studies.

We are committed to quality nutrition for dairy cows, so you can drink more milk
and enjoy a healthy, fulfilled life. Treat yourself to milk!

After all, you deserve it.

RENAISSANCE NUTRITION, INC.

P.0. Box 229 * Roaring Spring, PA 16673

1.800.346.3649

www.rennut.com

Milk ~ for a healthy, productive life!
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- Risk
Continued from Page 18

If it’s done well, Stewart
says, price management can
stabilize and even increase
income. Plus, “you can sleep
at night,” he adds.

Kim Voigts, a dairy pro-
ducer from Platteville, is bet-
ter able to sleep at night
because of her farm’s risk
management planning.

The Voigtses farm about
230 acres and milk 70 cows in
a tiestall comfort barn. The
herd consists of registered
Holsteins and a few registered
Jerseys.

They raise all of their high
moisture corn and haylage
and purchase concentrates to
round out their TMR ration.
Although feed inputs have
risen, Kim says they haven'’t
fared too badly.

“There’s not as much
impact when you raise your
own corn and hay,” she says.

Her husband Larry runs
the farm with the help of their
twin sons. Adam, who’s been
married to Karen for one year,
helps at the farm in the morn-
ings and during fieldwork, but
most of his time is spent
working at an organic dairy
nearby. Matt helps at the farm
almost full-time while also
doing custom fieldwork and
small mechanic repair. He
recently married Rosie.

Larry and Kim’s daughter
Carrie is in her junior year at
college, where she’s studying
biology in pursuit of a career
as a chiropractor. Their 10-
year-old son Logan just fin-
ished fifth grade and spends
his time helping on the farm
too.

Kim’s role on the dairy has
been reduced since she
became a hedge broker at
First Capitol Ag. Now she
feeds the bottle calves, helps
switch the cows for milking
and assists when needed.

She’s been at First Capitol
Ag for 8 1/2 years helping
dairy and grain farmers with
their risk management strate-
gies.

The Voigtses use a combi-

nation of risk management
tools to protect the price of
milk they receive. Kim says
they forward contract their
milk through Foremost Farms
USA. She’ll also use put
options to place a floor on
their milk price and on occa-
sion she’ll buy call options.

This all started nine years
ago when their bank put on a
marketing meeting for its
members. “We knew right
away we needed to be
involved in this,” she says. “It
made sense.”

When they buy puts they
know they’re not going to
have any less money when
they are paying bills.

“It takes out the uncertain-
ty as you're budgeting and
looking forward,” she says.

Plus, if they were thinking
of expanding their operation,
it would allow them to present
a hedge plan to their banker to
display a steady income.

Voigts adds, “It helps
tremendously for peace of
mind.”

She does caution there’s
some risk and producers need
to be educated about market-
ing options before they begin
to set up a plan. For instance,
if the price of milk goes higher
than your floor price you'll
loose the premium on your
puts.

“In my mind there’s more
risk not using it. We've all suf-
fered in $8, $9 $10 milk
prices,” she says.

“Farmers manage their
inputs and milk production,
this is a way of managing your
milk output,” she adds.

According to Stewart, “To
be successful in the future,
advanced option strategies
may be absolutely necessary.
Learning new techniques and
tools during extreme volatility
is not ideal. You need to pre-
pare today for tomorrow’s bat-
tle of managing opportunities
and risks that the market pres-
ents, using the best risk man-
agement tools available.”

By Karen Lee
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Leading the Industry

PDPW Education Foundation Board Member Deb Reinhart
views leading the dairy industry similar to raising calves on
her farm. It takes more than one to make a herd and the
leaders of today will impact tomorrow’s future.

Photo by Karen Lee

- Reinhart

Continued from Page 19
on education and in turn
taught her children the love
of the land, the love of agri-
culture, and that producing
food runs deep in the soil.
Reinhart met her hus-
band, David Geiser, through
4-H activities when she was
16 and vows it was love from
the moment they met. The
relationship evolved and they
returned home to his family’s
farm in New Holstein.
Together, they milk 250
cows three times a day in a
parlor/freestall set-up.
Reinhart’s primary responsi-
bilities are calf and young-
stock care and handling
financial and human
resources for the dairy,
which employees six full-

time and two part-time labor-
ers.

Living though the 70s,
Reinhart claims to be a “hip-
pie at heart” and has a belief
she can change the world.

Together we can all “pre-
serve agriculture but also let
it grow and help it flex and
bend to survive,” she says.

Therefore, “this award
simply can’t be just about
me.”

She credits her family for
encouragement and the
young people like herself that
took on leadership roles and
those that will become lead-
ers after her.

“It’s so much larger than
just me,” she asserts.

By Karen Lee
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even on their hard breeders.

ReproMax is a
fertility solution util
concentrated, pool
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Granduc Tribute*RC
Comestar Manager
Comestar Export

Cedarwal Aptitude
Pennview Income
Rietben Charge
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Bridon Remake Comerica
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wouldn’t otherwise. One of my

permanent part of their breeding program.”

Jeremy Higgins - Western Michigan
Semex USA District Sales Representative

Semex Settles It

B ‘ReproMax settles cows that probably

o customers ran a frial on his 2800-cow

" dairy, using ReproMax on the entire
herd, for all services. Their conception
rates were 12% higher than with semen
from their main A.l. supplier! It worked,
ReproMax is now a
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WWW.semexusd.com
1-800-303-BULL
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PDPW continues
to energize
producers
and related ag
industry for the
future of the dairy
industry. Living
the mission enriches
the present
and brightens
the future.

~Roger Swigart, Farm Credit
Wisconsin
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— Protection

Continued from Page 16
injury, Jacobs suggests.
Develop safety awareness.
Establish a relationship with
a medical facility with job-
related injury competence.
Maintain close and continuing
contact with injured workers.
Develop a back-to-work pro-
gram that lets injured employ-
ees know they're needed even
on a limited or lighter work
basis. And, as noted, be care-
ful who you hire. “Most
injuries occur at date of hire,”
she wryly remarks.

There’s basically four
legitimate reasons why an
employee can’t come back to
work, for light duty. They're
hospitalized, contagious, on
certain pain medication or
bedridden. Nationally, 24 per-
cent of work-related injuries
result in lost work greater
than three days. Jacobs advis-
es farmers that the “pen

wielded by a physician is a
blank check to spend employ-

ers’ money.” Choose the right
clinic to work with. And have
a list of “transitional job
duties” ready to assign
injured workers who can’t
handle their normal duties.

Insurance companies typi-
cally view certain claims as
“red flags.” Those are “cumu-
lative trauma,” the claimant is
near retirement and low-back
pain.

If someone is injured off
the job, don’t let them back
on for light duty even as many
times those become Work
Comp claims.

Protect yourself

So you're not blindsided
by a Work Comp claim, she
suggests employers have their
workers sign a “no injury”
form at termination. Add a
clause that they haven't been
injured on the job or wit-
nessed an accident to anyone
else. If they refuse to sign,
then have their supervisor

SO0

sign off that they haven’t been
advised of an injury or acci-
dent by the out-going employ-
ee during their time of
employment on the farm.

Jacobs contends that an
insurance agent should serve
as an advocate for the policy
purchaser. It’s the agent’s role
to analyze Work Comp
reports for accuracy and edu-
cate the employer. She chal-
lenges farm employers to call
their agent and ask when the
valuation date is. If the agent
doesn’t know, he’s probably
not helping you behind the
scenes.

“The cost of Workers’
Compensation is such that it
deserves the full attention of
every employer,” says Jacobs,
noting that employers should,
in turn, demand the required
expertise to deal with this
complicated facet of their
business from their insurance
agent.

By Jane Fyksen
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How do you protect your cows from

hot temperatures and save money at
the same time? By installing energy efficient
equipment such as high volume, low speed fans,
or other energy efficient high speed fans, that will
reduce energy costs and increase comfort. Rebates
are available. To learn more, contact your agricultural
and energy efficiency representative from We Energies and
Focus on Energy.

800-762-7077 we-energies.com/agricultureservices

The power is within you.

e focus on energy” e energies, >
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Holes In the analysis?
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Furthermore, three peer-reviewed publications
on the holo-analyses of pigs, broilers, and
turkeys from a database of 507 research trials
clearly demonstrates what animals already know
— Only Bio-Mos Performs. Promise.

It’s simple.
No holes in this analysis.

<B10-MOS

www.Bio-Mos.com
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* Rosen, British Poultry Science, 2007; Journal of Animal Science, 2006



Solaris
ProBran"

ProBran is the highly
anticipated new feed
ingredient from QTI, Inc.
Produced at Badger State
Ethanol, ProBran has great
potential for top dairy
producers. ProBran will
be available pelleted and
the added solubles make it
extremely palatable.

If you are looking for a
cost-effective substitute for
citrus or beet pulp, look at
ProBran!

¢ MORE PROFITS — cost savings
help profitability

¢ NUTRIENTS - proteins and
B vitamins

* _LOW FAT - use more ProBran
in your cow's diet

¢ HIGHLY DIGESTIBLE NDF —
more energy per pound

Get on our mailing list to make
sure you can be one of the
first ones to benefit by putting
ProBran in your herd's ration.

THE BREAKFAST OF
BOVINE EHAMPIONS
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SOLARIS

www.solarisquality.com
608-329-3900

m You will find Solaris brand products at Badger State Ethanol, Monroe, WI
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